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AIGA 

The  American  Institute  of  Graphic  Arts  was  founded  in  1914, 
as  a formal,  cooperative  organization  to  recognize  those 
whose  manner  of  expression  involves  creative  work  in  the 
graphic  arts.  It  is  the  oldest  and  largest  organization  in  the 
United  States  devoted  to  the  interests  of  the  creators  and 
users  of  all  the  graphic  arts.  It  incorporates  many  specialties: 
artists  and  craftsmen  in  the  products  of  print,  books,  learning 
kits,  advertisements,  television  commercials,  printed  sales 
promotion  materials,  record  album  covers,  packaging, 
periodicals,  and  environmental  graphics. 

Over  the  years,  the  AIGA  has  earned  a place  of  prestige 
before  the  public  and  government,  as  well  as  among 
professional  members  of  the  graphic  arts  field.  It  is  thus  able 
to  speak  with  authority  as  the  voice  of  the  graphic  arts 
profession. 

The  AIGA  offers  a variety  of  services  designed  to  make  it  a 
rich  source  of  information  for  its  members.  It  provides  a 
useful  training  ground  and  a meeting  place  for  the  exchange 
of  ideas.  A continuing  series  of  exhibits,  both  in  the  United 
States  and  abroad,  is  designed  to  record  and  encourage 
progress  in  the  graphic  arts.  Seminar  discussions  are 
devoted  to  the  improvement  of  quality  levels  of  design  and 
production  procedures. 

A non-profit  institution,  the  AIGA  is  supported  solely  by  its 
members.  Dues  are  tax-deductible. 

We  welcome  inquiries  about  membership.  Write  to  the 
American  Institute  of  Graphic  Arts,  1059  Third  Avenue,  New 
York,  New  York  10021 . Or  call  (212)  PL  2-0813. 


FDC 

The  Federal  Design  Council  is  a professional  society  of 
Government  designers  engaged  in  the  management, 
direction  or  production  of  visual  communications  programs. 
The  Council  was  organized  in  1970  by  a group  of  Federal 
art  directors  and  design  managers  concerned  with  the 
design  image  of  the  Government. 

The  Council  has  worked  with  the  National  Endowment  for  the 
Arts  in  the  evaluation  of  Federal  design  programs  and  in  the 
planning  of  design  assemblies;  the  Civil  Service 
Commission  in  the  evaluation  of  hiring  procedures  for 
Federal  designers  and  in  review  sessions  of  designer 
portfolios;  and  with  the  Government  Printing  Office  and  the 
General  Services  Administration  to  improve  contracting 
procedures  for  printing  and  design  services.  The  Council 
produces  a newsletter,  “Next  Issue,’’  holds  regular  meetings 
and  design  programs,  and  organized  the  first  Federal 
Design  Response  exhibition  in  Washington,  DC. 

Activities  of  the  FDC  are  supported  by  membership  dues. 
Membership  is  extended  to  anyone  concerned  with  the 
design  image  of  the  Government.  For  membership 
information  write: 

Federal  Design  Council 
PO  Box  7537 
Washington,  DC  20044 

1977  FDC  Officers 

President,  David  E.  Hausmann 
Vice  President,  Charles  R.Gailis 
Secretaries,  Amy  A.  Millen,  Kristina  Jorgensen 
Treasurer,  Elaine  S.  Hamilton 


Chairman’s  Statement 

The  Federal  Design  Response  show  consists  of  the  best 
graphic  design  work  produced  for  agencies  of  the  Federal 
government  during  the  past  two  years.  Traveling  nationally 
and  internationally,  the  show  will  provide  a wide  audience 
with  the  opportunity  to  view  the  high  quality  of  work  being 
done  in  this  growing  and  increasingly  important  area. 

An  outstanding  jury  consisting  of  Saul  Bass,  William  Lacy 
and  Paul  Rand  was  selected  to  assure  balanced  design 
expertise.  The  judging  process  took  a full  day  during  which 
they  applied  themselves  to  the  arduous  task  of  sorting  and 
selecting.  As  a jury,  they  sometimes  agreed  easily;  at  other 
times  they  disagreed  vehemently.  But  in  all  cases,  they 
reached  a consensus  before  declaring  an  item  in  or  out  of 
the  show.  Each  selected  piece  was  chosen  with  careful 
attention  to  the  highest  standards  of  visual  quality  and 
communication  problem  solving.  The  jury  is  to  be 
commended  for  their  professional  dedication  and  diligent 
effort,  as  well  as  their  candor  related  to  their  joint  statement 
on  the  caliber  of  work  being  done  for  the  Federal 
government.  I strongly  urge  all  of  you  to  examine  their 
remarks  carefully  when  reviewing  the  64  pieces  chosen  for 
this  exhibition. 

Hopefully,  The  Federal  Design  Response  has  made  a useful 
statement.  I believe  that  its  implications  are  far  reaching  and 
will  benefit  government  design  not  only  on  a national  basis, 
but  on  a state  and  local  level  as  well. 

I would  like  to  personally  thank  Dave  Hausmann,  President 
of  The  Federal  Design  Council,  Dick  Danne,  President  of  the 
American  Institute  of  Graphic  Arts,  the  AIGA  staff,  and  all 
those  individuals  who  helped  make  this  exhibition  possible. 
Their  time  and  expertise  is  most  appreciated. 

Dick  Lopez 
Chairman 


A Statement  from  the  Judges 

In  judging  the  second  Federal  Design  Response  show,  we 
were  impressed  and  encouraged  by  the  noticeable 
improvement  in  the  quality  of  the  material.  We  found  not  only 
a higher  level  of  excellence  in  64  pieces  included  in  this 
year’s  show,  but  also  fewer  marginal  items  overall. 

We  regret  the  decision  not  to  include  architecture,  films  and 
slides  but  the  number  of  entries  in  these  specialized  areas 
was  not  sufficient,  relative  to  the  amount  of  work  we  know 
was  commissioned,  as  to  allow  for  a valid  judging. 

In  addition,  we  feel  that  certain  areas  of  work  done  for  the 
Federal  government  need  to  be  examined  under  a 
somewhat  different  viewpoint.  The  vast  majority  of  the 
printed  output  is  straight  typographical  reports,  speeches 
and  legislation  and  has  the  most  room  for  improvement. 
While  a giant  step  forward  in  this  area  may  still  not  bring  the 
result  up  to  par  with  other  material,  we  welcome  the 
successes  seen  to  date  and  have  chosen  to  honor  them  as  a 
significant  move  in  the  right  direction. 

Saul  Bass 
Bill  Lacy 
Paul  Rand 


Bass 

Saul  Bass,  New  York  born,  has  headquarters  on  the  West 
Coast  where  he  founded  a firm  engaged  in  design, 
filmmaking  and  communications  consulting.  He  has 
received  global  recognition  in  the  fields  of  graphic,  film, 
industrial  and  exhibition  design.  His  work  has  been  exhibited 
and  published  throughout  the  world  and  has  received  many 
national  and  international  awards.  He  has  written  numerous 
articles  and  has  lectured  on  corporate  identity,  film, 
marketing  and  design. 

Bass’  awards  include:  The  American  National  Society  of  Art 
Directors  designation  as  “Art  Director  of  the  Year”;  The  Silver 
Medal  of  the  Tokyo  Metropolitan  Government;  Appointment 
as  Honorary  Royal  Designer  for  Industry,  Royal  Society  of 
Art,  London;  Honorary  Doctorates  of  the  Arts  from 
Philadelphia  Museum  College  of  Art  and  the  Los  Angeles  Art 
Center  College  of  Design;  and  many  medals  and  awards 
from  various  professional  organizations  such  as  the  Los 
Angeles  and  New  York  Art  Directors  Clubs,  the  American 
Institute  of  Graphic  Arts  and  the  Academy  of  Motion  Picture 
Arts  and  Sciences  (an  “Oscar”  for  “Why  Man  Creates”),  from 
the  Venice  Film  Festival  (Grand  Award  for  “The  Searching 
Eye”),  the  Chicago  Film  Festival  (Special  Jury  Prize  for  “From 
Here  To  There”)  and  numerous  other  major  awards  at 
International  Film  Festivals. 

Saul  Bass  & Associates,  Inc.  has  developed  corporate 
identification  systems  for  major  companies  including  Alcoa, 
Celanese,  Rockwell  International,  The  Quaker  Oats 
Company,  United  Airlines,  Warner  Communications,  and 
American  Telephone  & Telegraph.  The  firm  has  designed 
packages  for  Wesson  Oil  products,  Lawry’s  Seasoning  and 
Salad  Dressing-mix  lines,  the  Dixie  Cup  group  of  products, 
Northern  Paper  Products,  Devoe  Paints,  Quaker  Oats,  Fuller 
Paints  and  others. 

The  “Saturday  Review  of  Literature”  cited,  “Why  Man 
Creates”,  produced  for  Kaiser  Aluminum  & Chemical 
Corporation,  as  a major  example  of  how  sponsored  films  are 
better  than  ever.  SB&A  has  produced  many  corporate  films 
for  CBS,  ISBM,  Olin  Corporation,  Westinghouse  and  Warner 
Communications,  Inc. 

His  work  for  motion  pictures  includes  the  Epilogue  for 
“Around  the  World  in  Eighty  Days”,  direction  and  editing  of 
the  racing  scenes  in  “Grand  Prix”,  and  Prologues  for  "Man 
With  The  Golden  Arm”,  “West  Side  Story” , "Walk  On  The  Wild 
Side”,  "It’s  A Mad,  Mad,  Mad,  Mad  World”,  and  “Such  Good 
Friends”.  Recently  he  directed  a full-length  feature  film, 
“Phase  IV”,  for  Paramount  Pictures. 

Examples  of  his  work  are  in  the  permanent  collections  of  the 
Museum  of  Modern  Art  (New  York),  the  Library  of  Congress 
and  the  Smithsonian  Institute  (Washington,  D.C.),  the  Prague 
Museum  (Czechoslovakia),  the  Stedelijk  Museum 
(Amsterdam),  and  others  throughout  the  world.  An  exhibition 
at  the  Louvre  is  being  planned. 

Bass  is  a member  of:  Royal  Society  of  Arts,  London,  England 
(honorary);  Alliance  Graphique  Internationale;  Executive 
Board — International  Design  Conference  in  Aspen; 

Academy  of  Motion  Picture  Arts  and  Sciences;  American 
Institute  of  Graphic  Arts;  National  Society  of  Art  Directors; 
Package  Designers  Council;  Society  of  Typographic  Arts; 

The  Association  of  Graphic  Designers  in  Sweden. 


Lacy 

Currently  president  of  the  American  Academy  in  Rome,  Bill 
N.  Lacy’s  career  in  architecture  and  design  has  spanned 
nearly  two  decades.  In  1955,  he  was  selected  LeBrun 
Fellow,  and  runner-up  in  the  Paris  Prize;  in  1975  he  was 
Loeb  Fellow  at  Harvard. 

As  a member  of  the  design  team  at  Caudill,  Rowlett  and 
Scott,  he  was  directly  involved  in  designing  prestigious 
schools  and  universities  and  his  own  firm,  Todd,  Tackett  and 
Lacy,  was  the  recipient  of  three  honor  awards  in  1968.  Later, 
as  president  of  the  consultant  firm,  Design  Collective,  and 
as  vice  president  of  Omniplan,  he  provided  leadership  in 
outstanding  design  projects. 

His  articles  and  essays  have  appeared  in  major 
newspapers,  magazines,  professional  and  arts  journals, 
monographs  and  periodicals  exemplifying  Lacy’s 
philosophy:  communication  is  important  within  the 
profession  and  essential  in  raising  the  general  public’s 
consciousness  and  appreciation  of  design. 

He  played  a major  role  in  building  a school  of  architecture  at 
Rice  University,  where  innovative  educational  techniques 
were  introduced  and  subsequently  adopted  by  other 
schools.  Following  that,  he  founded  a school  of  architecture 
at  the  University  of  Tennessee  which,  during  his  5 year 
tenure  as  Dean,  became  fully  accredited  and  generally 
recognized  as  one  of  the  top  design  schools  in  the 
Southeast. 

During  6 years  as  program  director,  Architecture  + 
Environmental  Arts,  National  Endowment  for  the  Arts,  Lacy 
conceived  and  initiated  significant  national  programs  of 
design  assistance  to  communities  and  cities.  Under  the 
widely  acclaimed  programs — City  Edges,  City  Options,  and 
Cityscale — over  $6V2  million  will  have  been  awarded  to 
support  worthwhile  civic  design  projects  ranging  from  major 
citywide  planning  studies  to  neighborhood  conservation  to 
urban  amenities,  which  have  had  major  impact  on  several 
hundred  cities  across  the  nation. 

As  a result  of  Lacy’s  efforts,  the  National  Endowment  for  the 
Arts  has  become  a leading  source  of  funding  in  adaptive  use 
and  architectural  conservation.  The  results  can  be  seen  in 
the  introduction  and  adoption  of  national  legislation  to  reuse 
old  railroad  stations  for  cultural  and  educational  centers  and 
the  adaptation  of  older  buildings  for  Federal  office  use. 

Funding  of  the  Architecture  + Environmental  Arts  program  at 
the  National  Endowment  for  the  Arts  has  increased  sixfold 
during  Lacy’s  tenure,  and  the  over  800  grants  and  contracts 
awarded  have  made  a significant  impact  on  architecture 
and  design  in  this  country.  One  of  his  major  achievements 
has  been  development  of  a comprehensive  program  to 
promote  design  excellence  in  the  Federal  government. 

Since  its  inception,  Lacy  has  served  as  the  executive  director 
of  the  Federal  Design  Improvement  Program  and  headed  a 
Task  Force,  acting  on  request  of  the  President,  to  revise  and 
update  the  Guiding  Principles  for  Federal  Architecture. 


Rand 

Paul  Rand  has  been  a prime  mover  in  establishing  graphic 
design  as  a respected  profession.  His  efforts  have  helped 
convince  business  leaders  of  the  central  importance  of  good 
design  as  an  integral  part  of  a company’s  public  posture. 
Known  internationally  as  a designer,  author,  teacher  and 
painter,  Paul  Rand  operates  out  of  a compact,  well-equiped 
studio  in  Weston,  Connecticut. 

Rand  was  born  in  Brooklyn,  New  York  on  August  15,  1914 
and  educated  in  the  New  York  area  before  there  were  any 
formal  programs  in  graphic  design.  Instead,  he  studied  art  at 
Pratt  Institute,  Parsons  School  of  Design  and  the  Art  Students 
League  with  George  Grosz.  Between  1932  and  1934,  he 
apprenticed  to  George  Switzer  Studios. 

Rand  is  recognized  as  a leading  educator.  He  has  taught  at 
a number  of  schools  including  Pratt  Institute  in  1 946  and  Yale 
University’s  School  of  Architecture  from  1 956  to  the  present. 
His  work  in  this  area  has  earned  him  a number  of  prestigious 
academic  honors:  Honorary  Professor  at  Tama  University  in 
Tokyo;  member  of  the  visiting  committee  of  the  department 
of  graphic  design  at  Carnegie-Mellon  University;  Benjamin 
Franklin  Fellow  of  the  Royal  Society  of  Arts  in  London; 
member  of  the  Fulbright  Scholarship  Jury;  and 
Distinguished  Visiting  Artist,  Wichita  State  University,  March 
1977. 

His  reputation  as  an  innovative  problem-solver  was 
established  early  in  his  career  between  1936  and  1941 
during  his  tenure  as  art  director  for  Esquire,  Coronet,  and 
Apparel  Arts  magazines. 

He  has  worked  on  projects  for  many  of  the  leading 
companies  including:  American  Broadcasting  Company, 
Cummins  Engine,  IBM,  Olivetti,  The  Museum  of  Modern  Art, 
United  Parcel,  the  U.S.  Department  of  the  Interior  and 
Westinghouse.  Mr.  Rand  serves  as  a consultant  for  IBM, 
Westinghouse  and  other  corporations. 

Of  the  scores  of  awards  that  he  has  received , the  most 
prestigious  honors  are:  The  Philadelphia  College  of  Art 
Citation  in  1962;  Society  of  Typographic 
Arts — Trademarks/USA  competition  (IBM  and 
Westinghouse)  1964;  the  American  Institute  of  Graphic  Arts 
Gold  Medal  in  1 966;  the  New  York  Art  Directors  Club  Hall  of 
Fame  in  1972;  and  the  Royal  Society  of  Art,  London, 
Honorary  RDI  in  1973. 

Rand  has  illustrated  four  books  over  the  past  twenty  years. 
He  has  authored  two  books  on  his  trademarks  and  numerous 
papers  on  design,  art  and  typography.  His  book,  Thoughts 
on  Design’,  first  published  in  1946,  presents  his  basic 
insights  on  the  subject.  ‘Even  if  it  is  true  that  the  average  man 
seems  most  comfortable  with  the  commonplace  and 
familiar,  it  is  equally  true  that  catering  to  bad  taste,  which  we 
so  readily  attribute  to  the  average  reader,  merely 
perpetuates  that  mediocrity  and  denies  the  reader  one  of  the 
most  easily  accessible  means  for  aesthetic  development 
and  eventual  enjoyment.’ 
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According  to  Shakespeare 


-In  a building  on  Capitol  Hill,  designed 
by  the  same  architect  who  did  the  main 
Federal  Reserve  building,  there  is  housed 
a collection  of  material  important  to  the 
study  of  Shakespeare.  According  to  the 
staff  of  the  Folger  Shakespeare  Library, 
the  rare  book  collection  is  the  finest  of  its 
kind  in  the  world.  Because  the  institution 
is  primarily  a library,  it  neglects  to  boast 
of  its  holdings  in  the  area  of  the  fine  arts. 
Little  is  hear  d about  the  50.000  prints,  en- 
gravings, watercolors,  and  drawings  of 
Shakespearean  subjects  including  the  En- 
glish artists.  George  Romney,  John  Ten- 
niel,  George  Cruikshank  and  Aubrey 
Beardsley,  or  about  the  Library’s  collec- 
tion of  200  paintings.  On  the  occasion  of 
this  first  loan  exhibition  of  29  of  the  200 
Folger  paintings,  the  audience's  attention 
is  respectfully  directed  to  this  little  known 
aspect  of  the  Library’s  collection. 


\ 

The  paintings  in  this  exhibition  have 
been  selected  on  the  basis  of  their  beauty, 
high  quality,  and  art  historical  value:  they 
represent  the  finest  examples  in  the  Folger 
collection.  Yet  the  criteria  by  which  they 
were  chosen  for  the  collection  are  very  dif- 
ferent. The  drama  of  molding  the  Folger 
painting  collection  is  not  comparable  to 
the  connoisseurship  and  discriminating 
taste  that  molded  the  collections  of  Henry- 
Clay  Frick  or  J.  Pierpont  Morgan.  The 
dramaof  molding  this  collection  took  place 
in  a circle  of  book  dealers  rather  than  of 
art  dealers.  Henry  Clay  Folger’s  (1857- 
1930)  “Duveen"1  was  A.  S.  YV.  Rosenbach 
of  Philadelphia,  a book  dealer  who  acted 
as  agent  for  Folger  in  the  important 
Burdetl-Coutts  auction  of  1922.  Folger  fre- 
quently relied  upon  the  expertise  of  Lon- 
don book  dealers  such  as  Maggs  Bros.,  F. 
J.  Parsons,  A.  L.  Betts,  Michelmore, 


Gabriel  Wells,  and  Bernard  Quaritch  for 
assistance  in  accumulating  his  collection 
of  Shakespeareana.  These  men  also  took 
it  upon  themselves  to  advise  Folger  on  the 
availability  of  paintings  of  Shakespearean 
subjects.  At  the  Burdett-Coutts  sale  Rosen- 
bach  purchased  for  Folger  the  Flaxman 
drawing  (No.  3),  Fuseli’s  Ariel  (No.  5).  Faery 
Mab  (No.  7),  and  Puck  (No.  9)  — all  con- 
sidered to  be  substantial  museum  acquisi- 
tions. Yet  the  newsworthy  item  at  this  same 
auction  was  the  $50,000  paid  by  the  then- 
Presidenl  of  Standard  Oil  of  New  York  for 
a copy  ol  Shakespeare’s  plays  published 
in  1623  and  known  as  the  Daniel  First  Folio. 

Henry  Clay  Folger  collected  with  a 
single  purpose  in  mind:  namely,  that  the 
inherent  aesthetic  quality  of  the  work  of 
art  was  not  as  important  as  its  subject.  De- 
spite Folger’s  acquisition  practices,  the 
collection  is  of  surprisingly  high  quality. 
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4.  Agency:  National  Park  Service  and  The  Sunday  Times  of  London  Art  Director:  Vincent  Gleason 

Designer:  Melissa  Cronyn,  Nicholas  Kirilloff,  Dennis  McLaughlin,  Linda  Meyers,  Phillip  Musselwhite,  Mitchell  Zetlin 
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Wood  Duck  Zebra  This  is  the  new  symbol  of  the  National  Zoo: 

an  adult  eagle  feeding  its  chick.  It  represents 
the  continuation  and  renewal  of  species. 

Our  mission  is  not  just  to  preserve  individuals, 
but  also  to  preserve  the  succession  of 
generations."  - National  Zoo 
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16.  Agency:  National  Park  Service  Art  Director:  Vincent  Gleason  Author:  William  A.  Bake  Designer:  Ashton  and  Worthington  Studio 
Photographer:  William  A.  Bake 
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Past 


The  Blue  Bulge  Parkway 
means  mountains  the  highest 
ot  them  mantled  with  trees  and 
wildtlowers  uniquely  their  own. 
It  also  means  meadows-  some 
for  farming,  others  that  beckon 
visitors  to  wander  and  explore. 

I his  booklet  introduces  both 
the  mood  and  substance  of  ihc 
Parkway’s  highest  peaks  and 
sweeping  mcadowlands.  Though 
designed  to  be  read  quickly,  it 
remains  to  be  re-examined  when- 
ever mountains  and  meadow- 
lands  return  to  mind  or  presence. 

An  "Ocean  of  Woods  swelled 
and  depressed  with  a waving 
Surface  like  that  of  the  great 
Ocean  itself’  wrote  an  early 
visitor  as  lie  sought  a way  to 
describe  the  Blue  Ridge  Moun- 
tains. The  words  were  well 
chosen.  Mantled  in  green,  the 
mountains  roll  away  into  the 


Ocean  its*??."  Jfte  Blue  Ridge  d>jj*  into  a 
deep  cove  at  Wildcat  Recks  m DougMon 


distance  like  breakers  and  swells 
frozen  in  time. 

Their  time,  in  fact,  began  long 
ago.  even  in  geologic  terms.  The 
Hltie  Ridge  Mountains— indeed. 
all  the  Appalachians — are  an- 
cient mountains  Rounded  in 
form  and  subdued  in  height, 
they  are  nevertheless  a rugged 
lot  whose  wrinkles  and  crannies, 
cliffs  and  gorges  are  often  hid- 
den from  easy  view. 

lake  so  many  of  the  Earth's 
mountains,  the  Appalachians 
were  created  in  a very  complex 
manner.  It  is  sufficient  to  say, 
rather  than  going  through  the 
complexities,  that  what  remains 
is  a range  Of  mountains  which 
begins  in  the  Canadian  maritime 
provinces  near  the  Atlantic  and 
then  sweeps  southwestward  to 
Alabama.  In  New  England  and 
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Designer:  The  Office  of  Charles  and  Ray  Eames 


- 


20.  Agency:  United  States  Information  Agency  Art  Director:  Joe  Baumer  Designer:  George  Giusti 
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1.  Agency  Smithsonian  institution  Art  Director:  Crimilda  Pontes  Designer:  C'rimilda  Pontes 
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Assistant  Editors:  Arthur  P.  Molella  and  Michele  L.  Aldrich 
with  the  assistance  of  James  M.  Hob  bins 
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November  1832  — December  1833  The  Princeton  Years 


22.  Agency:  National  Endowment  for  the  Arts  Art  Director:  Ivan  Chermayeff,  Stephan  Geissbuhler  Designer:  Stephan  Geissbuhler 


23.  Agency:  National  Park  Service  Art  Director:  Vincent  Gleason  Designer:  Nicholas  Kirilloff  Illustrator:  Dan  Maffia 
Copywriter:  Robert  C.  Alberts 
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24.  Agency:  National  Archives  Art  Director:  Mike  Schreiber  Designer:  Marlyn  Urseldine  Copywriter:  Albert  Meiser 
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25.  Agency:  Department  of  Agriculture,  Food  & Nutrition  Service  Art  Director:  Kristina  Jorgensen  Designer:  Myrtle  McNulty 


26.  Agency:  Department  of  Health.  Education  and  Welfare.  Bureau  of  Community  Health  Services  Art  Director:  George  Keen 
Designer:  Design,  Inc.  Copywriter:  Dorothea  Andrews  Editor:  Mimi  Sims  Picture  Editor:  Richard  Deitrick 
Project  Manager:  George  Keen.  Mimi  Sims 


27.  Agency:  National  Park  Service  Art  Director:  Vincent  Gleason  Designer:  Chermayeff  & Geismar  Associates 
Photographer:  Norman  McCrath 


28.  Agency:  National  Institute  of  Education  Art  Director:  William  Hart 
Editor:  Mary  E.  Camp  Illustrator:  John  Magill 


Copywriter:  Peter  Bleed,  George  Brackett,  Elisabeth  Vallance 


29.  Agency:  United  States  Information  Agency  Art  Director:  Robert  Banks  Designer:  Robert  Banks  Copywriter:  Lewis  Luchs 


El  2 de  noviembre  de  1976,  los  norteamericanos  acudiran  a las  urnas  y votaran 
para  elcgir  al  Presidente  y al  Vicepresidente,  a 33  Senadores,  435  Representantes, 
14  Gobernadores  y miles  de  funcionarios  estatales,  distritales  y municipales. 
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Art  Director:  David  Foote 


30.  Agency:  United  States  Postal  Service 
Photo  Director : Jim  Jarrett 


Designer:  David  Foote  Copywriter:  Dave  Eynon 
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II . Agency:  National  Endowment  for  the  Arts 
Copywriter:  George  Clack 


Art  Director:  David  Hausmann 


Designer:  David  Hausmann,  Jeanne  Krohn 


"This  series  is  dedicated  to  the  collaboration  of  the  two 
media,”  says  Merrill  Brockway,  its  producer  and  a 
former  member  of  the  Endowment’s  Public  Media 
Panel  “We  aren't  simply  trying  to  present  dance 
on  television,  we’re  working  on  the  translation  of 
dance  for  television.  In  order  to  accomplish 
that,  it's  essential  that  the  director  know 
the  dances  well  enough  to  perform  them 
himself,  and  it's  essential  that  both  sides 
be  willing  to  make  compromises.” 

To  this  end.  WNET  has  seen  to  it 
that  sites  selected  for  the  taping  of  each 
show  (the  three  completed  so  far  are 
the  JofTrey.  Twyla  Tharp,  and 
Martha  Graham)  have  been 
large  enough  to  accommodate 
the  company’s  needs  and 
well-heated  to  allow  the  dancers  to 
remain  limber.  The  station  has 
had  a portable  foam  rubber 
and  plywood  floor  specially 
constructed  to  spare  the 
dancers  the  hard,  springless 
concrete  surfaces  found  in 
most  television  studios. 
“Dance  requires  a facility 
different  from  the  other 
arts,"  says  Brockway. 
“You  need  plenty  of 

(continued  on  page  4) 


Dance  in  America 


by  Alex  Ward 


Putting  dance  on  television  has  always 
been  a slightly  awkward  undertaking, 
l-ike  trying  to  squeeze  a left  foot  into  a 
right  shoe,  the  two  just  didn't  seem  to  fit: 
A ballet  on  TV  has  a way  of  becoming  a 
series  of  blurred  figures  leaping  on  and 
off  screen — sometimes  losing  the  tops  of 
their  heads,  the  bottoms  of  their  legs,  and 
their  continuity  of  movement  in  the 
process. 

Finding  a solution  to  this  uneasy 
alliance  could  never  be  a simple  matter, 
but  the  public  television  series  "Dance  in 
America,"  at  least  on  the  strength  of  its 
first  three  programs,  has  proven  that  it 
can  be  done,  and  done  very  successfully. 
The  main  reason  is  the  show's  format: 
This  is  no  mere  attempt  to  present  a dance 
in  front  of  television  cameras;  instead,  it 
is  a cooperative  effort  by  dance  com- 
panies and  television  crews  to  create  a 
program  that  serves  the  needs  of  both 
media. 

The  first  show  of  the  series,  which  is 
being  produced  by  New  York's  WNET. 
featured  the  City  Center  Jeffrey  Ballet 
performing  portions  of  Kurt  Jooss’ 

“Green  Table,"  I-eonide  Massine's 
"Parade,"  Gerald  Arpino's  "Olympics." 
Jeffrey's  "Remembrances,”  and 
Arpino's  ‘Trinity"  in  its  entirety. 

In  each  case,  the  choreographer  was 
present  to  serve  as  a consultant,. and 
even  to  restructure  his  work  if  he 
felt  it  necessary  for  television. 

The  TV  technicians,  for  their 
part,  sat  in  on  rehearsals  to 
familiarize  themselves  with 
the  dances,  and  the  all- 
important  final  editing  of 
the  program  was  a joint 
effort  by  choreographer 
and  television  director. 

The  results  drew 
lavish  critical  praise 
as  well  as  an 
estimated 
viewing 
audience 
of  four 
million, 
or  about 
one-third 
the 
total 
number 
of  people 
who  saw 
dance 

performed  live  in 
this  country  last  year. 
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a new  national  park... 


34.  Agency:  National  Endowment  for  the  Arts  Art  Director:  Nicholas  J.  Chaparos  Designer:  Nicholas  J.  Chaparos 
Copywriter:  Katherine  F.  George 


Simply  by  design 


Simply  by  design,  the  Federal  Govern-  Simply  by  design,  Federal  managers 
ment  can  create  buildings  and  interiors  can  use  their  resources  more  efficiently 
that  both  visitors  and  employees  and  wisely, 

can  enjoy.  _ , , _ 

The  Federal  Design  Improvement  Pro- 

Simply  by  design,  the  Government  can  gram,  a project  of  the  National  Endow- 

strengthen  communication  with  the  ment  for  the  Arts,  has  been  helping 

public  and  produce  printed  materials  Federal  agencies  find  solutions  for  the 

that  are  readable,  informative,  and  effective  design  of  buildings,  interiors, 
cost  effective.  graphics,  and  visual  communications. 


For  further  information,  call  the  Federal 
Design  Improvement  Program, 

National  Endowment  for  the  Arts, 

202  634  4286. 


6.  Agency:  United  States  Information  Agency  Art  Director:  Bill  Caldwell  Designer:  Bill  Caldwell  Copywriter:  John  Walsh 


7.  Agency:  National  Endowment  for  the  Humanities 


Art  Director:  William  Korbus 


Designer:  Michael  Buettner 


r^Great  Plains 

Experience 


38.  Agency:  United  States  Information  Agency  Art  Director:  Bill  Caldwell.  Dan  Pizer  Designer:  Salvador  Bru 


39.  Agency:  The  United  States  Senate  Art  Director:  Massimo  Vignelli  Designer:  Massimo  Vignelli 


Nomination  and 
Election 

of  the  President  and 
Vice  President 
of  the  United  States 

Including  the  Manner  of  Selecting 
Delegates  to 

National  Political  Conventions 


Compiled  by  Thomas  M.  Durbin,  Rita  Ann  Reimer, 

Thomas  B.  Ripy,  Congressional  Research  Service, 

Library  of  Congress 

for  the  United  States  Senate  Library 

under  the  direction  of  Francis  R.  Valeo, 

Secretary  of  the  Senate 

March  1976 

Printed  for  the  use  of  the 

Office  of  the  Secretary  of  the  Senate 


U.S.  Government  Printing  Office,  Washington : 1976 


40.  Agency:  Department  of  Health,  Education  and  Welfare,  Health  Resources  Administration  Art  Director:  James  Walker 
Designer:  Don  Sparkman 


A Look  at  Health  Care  Resources 


41.  Agency:  United  States  Information  Agency  Art  Director:  Bill  Caldwell,  Dan  Pizer  Designer:  Michael  David  Brown 
Editor:  Dan  Pizer 


Bicentennial 
Heritage 

ANew 
Nation 


42.  Agency:  United  States  Information  Agency 


Art  Director:  Joe  Baumer 


Designer:  George  Giusti 


43.  Agency:  Energy  Research  and  Development  Administration  Art  Director:  George  Jadowski 


Designer:  George  Jadowski 


44.  Agency:  National  Park  Service  Art  Director:  Vincent  Gleason  Designer:  Dennis  McLaughlin  Illustrator:  Mark  English 


45.  Agency:  United  States  Army  Art  Director:  Don  Serson  Designer:  Steve  Dunne/N  W Ayer  ABH  International  Copywriter:  Bob  Smock 


1978  May 


Sunday  Monday  Tuesday  Wednesday  Thursday  Friday  Saturday 

1 2 3 4 5 6 

7 8 9 10  11  12  13 

14  15  16  17  18  19  20 

21  22  23  24  25  26  27 

28  30  31 

Join  the  people 
who’ve  joined  the  Army 


1978  December 


Sunday  Monday  Tuesday  Wo-cnesdny  Thursday  Friday  Saturday 

1 2 

3 4 5 6 7 8 9 

10  11  12  13  14  15  16 

17  18  19  20  21  22  23 

24  31  26  27  28  29  30 

Join  the  people 
who’ve  joined  the  Army 


46.  Agency:  National  Aeronautics  and  Space  Administration  Art  Director:  Danne  & Blackburn  Copywriter:  Danne  & Blackburn 
Designer:  Richard  Danne,  Bruce  Blackburn,  Stephen  Loges 


National  Aeronautics  and 
Space  Administration 

Graphics  Standards  Manual 


NASA 


47.  Agency:  United  States  Postal  Service  Art  Director:  Bradbury  Thompson  Designer:  Herb  Lubalin 


Illustrator:  Lou  Nolan 


8.  Agency:  United  States  Navy  Art  Director:  Fred  Grumm  Designer:  Lou  Nolan  Copywriter:  Hank  Fankhauser 
Photographer:  Fred  Maroon 


49.  Agency:  Federal  Energy  Administration  Art  Director:  Richard  Wilder  Designer:  Fred  Troller  Copywriter:  Otto  L.  Spaeth,  Jr. 


The  Sun 


■s  a star 


and  this  star  >s  the  source  of  our  oil  — coal  — even  the  wind 

world  s energy  . . 


50.  Agency:  General  Services  Administration  Art  Director:  John  Follis  Designer:  Mike  Mills,  Tom  Rossman 
Copywriter:  Arno  Ford  Furstenberg 
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51 . Agency:  United  States  Army 
Copywriter:  John  Walsh 


Designers:  Dan  Evangelista,  Howard  Grant,  Jeff  Natkin,  Dick  Ritter/N  W Ayer  ABH  International 


52.  Agency:  Farm  Credit  Administration  Art  Director:  Jerry  Pavey  Designer:  Jerry  Pavey 


54.  Agency:  Library  of  Congress 


Art  Director:  Sarah  L.  Wallace 


Designer:  Harvey  Satenstein 


55.  Agency:  Hirshhorn  Museum  and  Sculpture  Garden  Art  Director:  Stephen  Kraft  Designer:  Stephen  Kraft  Copywriter:  Judith  Zilczer 
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COVERT 


Hirshhorn  Museum  and  Sculpture  Garden,  Smithsonian  Institution 


56.  Agency:  Smithsonian  Institution  Traveling  Exhibition  Service  Art  Director:  Dennis  Pollard  Designer:  Dennis  Pollard 
Project  Manager:  Andrea  Stevens 


Smithsonian 

Institution 

Traveling 

Exhibition 

Service 


Telephone  Cable 
202-3*1-6631  SMITHSONIA 


Telex 

89495 


t 


Washington  DC 
20560 


58.  Agency:  The  Presidential  Committee  for  the  Employment  of  the  Handicapped  Art  Director:  Students  of  the  School  of  Visual  Arts 
Designer:  Students  of  the  School  of  Visual  Arts  Copywriter:  Students  of  the  School  of  Visual  Arts 


The  1977 

Presidential  Campaign 
For  The  Hiring  Of 
The  Handicapped 

Harold  Russell  has  been  Chairman  of  the  Presi- 
dent’s Committee  on  Employment  of  the  Handicapped 
for  13  years.  Russell  lost  both  his  hands  in  an  army  train- 
ing accident  during  World  War  II.  He  became  famous  for 
his  Academy-Award  winning  portrayal  of  a handless  sailor 
in  The  Best  Years  of  Our  Lives.  Russell  is  President  of 
Harold  Russell  Associates,  a firm  which  counsels  industry 
and  government  on  the  employment  of  handicapped 
workers.  In  the  past  30  years  he  has  seen  many  changes 
in  public  attitude  towards  the  handicapped. 

“When  I came  out  of  the  war,  disabled  veterans 
were  heros.  Legislation  was  passed  by  the  Veterans  Administration  to  provide  us 
with  employment,  education  and  medical  care.  But  treatment  for  civilians  was 
minimal.  Organizations  for  the  handicapped  were  conducted  on  a charity  basis; 
for  the  most  part  handicapped  people  were  kept  from  active  participation.  Now  this 
is  changing.  Thanks  to  modem  medicine  many  more  disabled  veterans  and  civilians 
are  surviving.  They  form  a young  and  vocal  political  and  social  force.  Senior  citizens 
have  also  become  more  politically  aware.  More  has  been  accomplished  in  terms  of 


59.  Agency:  National  Endowment  for  the  Arts  Art  Director:  Ivan  Chermayeff,  Stephan  Geissbuhler 
Copywriter:  Stephen  A.  Kliment 


Designer:  Stephan  Geissbuhler 
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jphen  A 


60.  Agency:  Department  of  Labor  Art  Director:  Richard  Townsend  Designer:  Richard  Townsend  Copywriter:  Walter  Wood 


61 . Agency:  Farm  Credit  Administration 


Art  Director:  Jerry  Pavey  Designer:  Jerry  Pavey 


Directory  Of 
Communicators 
In  Agriculture 


1975-76 


62.  Agency:  Smithsonian  Institution,  National  Museum  of  History  and  Technology  Art  Director:  Ivan  Chermayeff,  Stephan  Geissbuhler 
Designer:  Stephan  Geissbuhler 


of  Nations 
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63.  Agency:  Decima  Research  Art  Director:  Jann  Church  Designer:  Jann  Church  Copywriter:  Ron  Hemberger 


64.  Agency.  United  States  Information  Agency  Art  Director:  Bill  Caldwell.  Ethel  Freid  Designer.  Bill  Caldwell.  Ethel  Freid 
Photographer:  John  Stage  and  various  Copywriter:  Jestyn  Portugil  Editor:  Mike  Schneider 
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NATIONAL 
ENDOWMENT 
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ARTS 


